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Reflections

—

“My personal experience with travel and

the enviromment have been integral to my

own life. It is out of my own experiences

that 1 have become so firmly committed

to the systemic relationship between the

environment and green travelism and

indeed the imperative for this sector to
fulfil its leadership destiny through the

transition to green travelism”

Maurice Strong 1929 - 2015
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Everything
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o Strengthen Resilience Systems,

* Intensifying Performance Targets,

o All Markets, Communities and Consumers
o All Production, Consumption & Investment

 Changes need “glocal” action plans.
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Past Is Prologue ~
Future Is Impact-Travel
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TraNexus
New Travel Blockchain
Linked Crypto Currency
Traveller and Community Centric

Supporting Green Transformation

www.tranexus .com

Making Travel ~ Easier, Better Value, Greener and More Fun
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